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EAAHNIKH AHMOKPATIA
MEPIOEPEIA BOPEIOY AIFAIOY EYPQMNAIKH ENQZH
Evpwnaiko Tapeio
EIAIKH YMHPESIA AIAXEIPISHE Nepubepetakiic AVArugng
E.N. NEPIQEPEIAS BOPEIOY AIFAIOY

MutiAvn,16/07/2020
Ap1B. Mpwrt. : ok.1672

ANO®AZH

Ofpa : ‘Eykplon apxeiou Zuxviv Epwtoewv AMOVIACEWV ylot TV UMOBOAN TPOTAGEWV
XPNHATOSOTIKNG EVIOXUONG EMEVOUTIKWY OXeSiwv ya tn Spdon 2.B. “Evioxuon MOAU HKPWYV,
MIKPWV KoL Hecaiwv Eemixelpnoewv tng tng Mepiudpépelag Bopeiou Awyaiou ywa tov
EKOUYXPOVLOMO TOUG HEow TNG Xpnong TexvoAoywwv MAnpodoptking kot Emkowvwviag (TMNE),
CUGTNHATWY OUTOHATIOHOU KaOWE Ko EMeEVEUGEWV NAEKTPOVLKOU €UNopiou (Mm.X. NAEKTPOVIKO
ermuyelpeiv N / ko digital Marketing”, oto mAaiolo tou Emyelpnotakov Mpoypappatog «Bopelo
Awyaio» 2014-2020.

O NEPIOEPEIAPXHZ BOPEIOY AIFAIOY

‘Exovtag untdn to Baoikod vouobeTiko mhaioto Bdoel tou omoiou Ba uAomonBei n dpdon:

1. To Nouo 4314/2014 (DEK 265/A/23.12.2014) la tn Staxeiplon, Tov EAeyxo Kol TNV ebappoyn
avantuélakwyv TmapePdoswy ya tnv Tpoypappatiky mepiodo 2014-2020, oOmwg €XeEL
TpomomnolnOel kat LoyVEL

2. To eykekplyévo amod tnv Eupwnaiky Emtpomnn «XUpdwvo Etalpkn¢ Ixéong (Etatpiko
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11.

12.

13.

14.

NAEKTPOVIKOU guTTopiou (TT.X. NAEKTPOVIKG eTTiXEIpEiv ) / kai digital Marketing”,

Z0pdwvo yla 10 MAaiolo Avarmtuéng) 2014-2020, ap. anodaong
C(2014)3542 final/23.05.2014, 6mwc¢ LOYVEL.

Tov Kavoviopo (EE) aptB. 1303/2013 tou Eupwnaikol KowoBouliou kat Zuppouliou tng 17ng
AekepPpiov 2013 mept koaBoplopou kowwv dlatafewv ywa 10 Eupwnaikd Tapeio
Nepudpepetakng Avamtuéng, to Eupwmaikd Kowwvikd Tapeio, to Tapeio Zuvoxng, To
Eupwmnaiko Mewpykd Tapeio Aypotikng Avamtuéng kat to Evpwrnaikd Tapeio Odlaocoag Kat
Altelag kal mepi kaBoplopou yevikwv Slataéewv yla to Eupwnaiko Taueio Nepidpepelakng
Avanrtuéng, 1o Eupwnaikd Kowwviké Tapeio, to Tapeio Tuvoxng kat to Evpwmnaikd Tapeio
Odalaocoac kat ANElag Kal yla tnv Katdapynon tou KavoviopoU (EK) aptB. 1083/2006, 6mwg
LoxUEL.

Tov Kavoviopuod (EE) aptb. 1301/2013 tou Eupwnaikou KowvoBouliou kat tou ZupBouliou tng
17n¢ AekepPpilou 2013 oxetika pe o Eupwmnaikd Tapeio Nepidepetakng Avamtuéng Kat yla tn
Béomion elbkwv SlaTALEWY OXETIKA HE TOV OTOXO «Emevduoelg otnv avamtuén kat tnv
QmaoyoAncn» Kal yla TV Katapynon tou kavoviopou (EK) aptB. 1080/2006, 6mwc LoxUEL.

Tov Kavoviopuod (EE) apt. 1304/2013 tou Eupwnaikou KowvoBouliou kat tou ZupBouliou tng
17n¢ AekepBpiov 2013 yia 1o Eupwnaikd Kowwviko Tapelo Katl TNV Katdpynon Tou UT. ap.
1081/2006 KavoviopoU tou ZupBouliou, OMwE TPOTOMOLELTAL KAl LoXUEL.

Tov Kavoviouo (EE) aptB. 821/2014 tng Emttponng tng 28n¢ louAiou 2014, mepi kabBoplopol
Kavovwv epappoyng Tou kavoviopoU (EE) apt8.1303/2013 tou Eupwnaikou KowvoBouAiou kat
Tou Zuppouliou Goov adopd TIC AemTouépeleg ya tnv petaBifaon kat Slaxeiplon Twv
OUVELOPOPWV TWV TIPOYPOUMUATWY, TNV UTOPOAN €KBECEWV OYETIKA HE TA UEOA
XPNHOTOOLKOVOULKNG TEXVIKAG, TA TEXVIKA XOPAKTNPLOTIKA TWwV HETpwV TMAnpodopnong Kat
EMKOLVWVIAC yLa TIC PAEELg Kal To cUoTna Kataypadng kat anobrikeuong twv dedouévwy,
OMwC TpOMomoLeital Kot LoXUEL

Tov Kavoviopo (EE) aptB. 1407/2013 tng Emttponic tng 18n¢ AskeuPBpiov 2013 oXETIKA e TV
epappoyn Twv apbpwv 107 kat 108 tng TuvOnknc ya tn Asttoupyia tng Eupwmnaikng Evwong
OTIC eVIOXUOEL; NOOOVOC ONUaoiag, Omwc tpomomoleitat kat toxUst (O.J EE L 352/1 tng
24.12.2013).

Tnv Avakoivwon tn¢ Eupwnaikn¢ EMITpOMAC OXETIKA HE TNV €vvola TNG KPATIKAC EVioxuong
onw¢ avadépetal oto apbpo 107 mapaypado¢ 1 g Zuvlnkng yla tn Aswtoupyia TG
Eupwnaikng Evwong (2016/C 262/01).

Tnv Ymoupywr Amddaon pe oap®. 3357/EYZ/1338/27.01.2011 kot BOfépa: "Itoweia
OUOTAHOTOC VL0 TOV EAEYXO CWPEVUCNG KPATLKWY EVIOXUOEWV", OTIWG TPOTIOMOLELTAL KAl LOXVEL.
Tnv Anddoaon tng Emttpontic Twv EK pe aptbuod C (2014) 10164/ 18.12.2014 rou adopd tnv
gykplon tou E.M. «BOPEIO AIFAIO», 6mwc €xel TpomomnolnOei kat LoyVEL

To N. 3852/07.06.2010 «N£a Apxttektoviki Tng Autodloiknong Kal tng ATOKEVIPWHUEVNC
Aloiknonc - Mpoypappo KaAAikpatng» (DEK 87A) ), omwc LoxUeL.

Tnv Kown Ymoupywkn Amodaocn pe apbu. 134453/23-12-2015 (DEK 2857B') kot Oépa:
«PuBuioelc yla TI¢ MANPWUEG Twv Samavwy TOU ouyXpnUotoSoTOUUEVOU OKEAOUG TOU
Mpoypaupatog Anpociwv Emevéucewvy, OTwe LOYVEL

Tnv Kowr Ymoupywknp Amodacn pe ap. mp. 145745/27.01.2015 kot Ofupa: «Eykplon
Itpatnykng Melétng MepBallovtikwy Emuttwoewv tou Mepidepelakol Emixelpnotakol
Mpoypdppatdg Bopeiouv Ayaiouv 2014 2020», Onwe LoXUEL EKAOCTOTE.

Tnv e ap. mpwt. 137675/EYOY1016/19.12.2018 (DEK 5968/B/31-12-2018) Anodacn Ttou
YdumoupyoU Owovopiag kot Avamtuénc«Avtikatdaotacn tng um’ oaplOy. 110427/EYOY/
1020/20.10.2016 (MEK B’ 3521) umoupylkng oamodoaong e Titho «Tpomomoinon Kot

= EXMA
-
- Me Tn ouyxpnuarodotnon Tng EANGSag kai Tng Eupwnaikng Evwaong —’

=m 2014-2020

Eupwmaie Evean

>eNida 2 ano 14


ΑΔΑ: 6Λ6Ω7ΛΩ-ΓΤΔ


"EYKpION apxeiou Suxviv Epwiroewy ATIAVTAOEWY yia TV utroBoAr Tpotdoewy XpnuaroddNkAvioNGRQFAQATKDVoxediwy yia
Tn dpdan 2.B. “Eviaxuon oAU PIKpWYV, HIKPWV Kal JECaiwV ETTIXEIPATEWYV TNG TNG Mepipépeiag Bopeiou Alyaiou yia Tov EKOUYXPOVIOUO
TOUG péaw TNG Xpriong Texvohoyiwv MAnpogopikng kal Emikoivwviag (TME), cuoTnudTwy auTopaTiopoU KaBwg Kal eTTevoUaewy

15.

16.

17.

18.

19.

20.

21.

22.
23.

NAEKTPOVIKOU guTTopiou (TT.X. NAEKTPOVIKG eTTiXEIpEiv ) / kai digital Marketing”,

avtikataotacn tg urm’ apBu. 81986/EYOY712/31.7.2015 (DEK B’ 1822) umoupylkng
anogpaong “EBvikol kavoveg emhefluotntag damavwy ylo ta mpo ypaupata tou EXNA 2014 -
2020 - EAeyxol voppotntag dnuociwv cupPacewv cuyxpnuatodotolpevwy mpaewv EXMA
2014-2020 amno Apyec Alaxeiplong kot Evéiapeooug Dopeic - Aladikaoila eVOTACEWV €M TWV
QMOTEAEOUATWV a€LOAOYNONG MPALEWV” ».

To Zuotnua Awaxeiplong kot EAEéyxou yia ta EM tou EZMA 2014-2020 mou xpnuatodotouvral
amno to ETMA, to EKT kat to TZ oto mAaiolo Tou Ztoxou: «Emevduoelg otnv Avamtuén kat tnv
AnaoxoAnon», OTw¢ TpomomnolelTal Kal LoYUEL KaBe dopa.

Tnv Kown Ymoupywn Amodaocn pe apOu. 126829/EYOY1217/21.12.2015 (DEK 2784 B')
«Zuotnua  Onupoclovoulkwv Slopbwoewv kal Sladlkacleq aAvAKTNONG OXPEWOTATWS N
TOPAVOLWS KATaBANBEVIWY TOOWV amd TOPOUC TOU KPATIKOU TPOoUMoAoylopoU ylo TV
ulomoinon TPOYPAUUATWY ocuyxpnuatodotoluevwy oto mAaiolo tou EIMA 2014-2020
oUpdwva pe To ap. 22 tou N.4314/2014».

To N. 4403/07.07.2016 (DEK 125) “Mpoocapuoyn tng EMnvikng vopoBbeaiag otig Statdelg twv
apbpwv 19, 20, 29, 30, 33, 35, 40 €wc 46 tg 06nylag 2013/34/EE OXETIKA HUE «TIG ETNOLEC
OLKOVOULKEG KATOOTAOELG, TLG EVOTIOLNUEVEG OLKOVOUIKEG KOTOOTAOELG Kal ouvadeils eKBETELG
ETUXEPNOEWV OpPLOPEVWY  Hopdwy, TNV Tpomonoinon tng O&nyiag 2006/43/EK tou
Eupwnaikol KowoBouAiou kat tou ZupBouAiou Kat Tnv Katapynon twv Odnywwv 78/660/EOK
kot 83/349/ EOK tou ZupPBouliou» (E.E. L 189 tng 29n¢ louviou 2013) kal oTI¢ SLATALELS TNG
0bnylag 2014/95/EE tou Eupwmaikol KowoPouAiou kat tou ZupBouliou (E.E. L 330/1 tng
15n¢ NoeuBpiov 2014) «ywa tnv Tpomomoinon tng Obnylag 2013/34/EE 6cov adopd tn
dnuoclomoinon HUn  XPNUOATOOLKOVOULKWY TANnpodoplwv Kal TANpodoplwy yla tnv
moAuvpopdia amd OpLOHEVEC UEYANEG ETUXELPAOELS KoL OpiAoug» kol OAAeC Slatdelg
appodiotntac Yrnoupyeiou Owkovopiag, Avantuéng kot Touplopou”.

Tnv  Yrmoupywk Anodoon pe oapd. 94591 (DEK 3673/B/3.10.2019) pe tnv omoia
Tportorolibnke n um. apOp. Amodoaon 32680/EYOY334/23.03.2015 «AvadidpBpwon tng
Ewdkng Yninpeoiag Alayxeipiong touv EMN MEPIOEPEIAZ BOPEIOY AITAIOY, cUpdwva pe to apbpo
7 tou v. 4314/2014» (DEK 791/B/2015), 6nwc LoV«

Tnv and 19.06.19 anodaon tng En. NapakolouBnong tou E.M. «Bdpelo Alyaio», pe Tnv omoia
eykplOnke n pebodoloyia, n Swadikaocio kol To TeplexOUevo TG £€eldikevong tou EM, o
TIPOYPOUUOTIONOC TWV TPOOKANCEWY KOl TWV EVTAEEWV Kal oL TeBEVTEC kAT €TOC OTOXOL,
kaBwc kat n peBodoloyia Kal Ta KpLtrpLa EMAOYAC TWV PAEEwWV TNG eV AOyw Spaong .

To N.4488/13.09.2017, «JuvtaloS0TIKEG PUBUIOEL ANUOOLOU KOl AOUTEC OOPAALOTIKES
dlatagelg, evioxuon tng mpootaciog Twv £pyaloUEVWY, SIKOLWUATH ATOUWY LE OVOTINPLEC Kal
aAAeg Statatewe» (DEK A 137), kat eldikotepa ta apBpa 39 & 40, OXETIKA E TOV KATIOKAELOUO
ano OnUOOolEG OUUPACELS KoL XPNUATOSOTAOELC AOYyw TOPAPACEWV TNG EPYATLKAG
vopoBeaiag».

To pe aptB. 8217/EYKE100/23.01.2018 éyypado tng Eldikn¢ Ynnpeoiag Kpatikwv Evioyvoswv
pe B€pa: «EvaAhaktikn Asettoupyia MAnpodoplakol Zuctipatog Kpatikwy Evioxvoewv (MNZKE)
KoL ipooapuoyn twv Sladlkaolwy, powv epyacia¢ kot poAwv otnv Asttoupyia autrh ocov
adopd otn Slaxeiplon SpAcEwV KPATIKWY €VIOXUOEWV KATA TNV TPOYPAUUATIKA Tepiodo
2014-2020».

To N.4538/2018 (DEK 85/A/16-05-2018) kat eldikotEpa TO ApOpO 33

Tnv pe apibu. mpwt. 97720/EYOY 749/19.09.2018 amnodaon tou Yrmoupyol Owkovouiag kot
Avamtuéng oxetikd e tn Asttoupyia Tou emomtikol cupPBouliouv (apBpo 13, map. 7¢ ToU
N.4314/2014)
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NAEKTPOVIKOU guTTopiou (TT.X. NAEKTPOVIKG eTTiXEIpEiv ) / kai digital Marketing”,

H ue apibu. mpwt. 97724/EYOY 750/19.09.2018 amodaon, OXETIKA UE TOV KABOPLOUO TWV
eEMAESLLWY Aettoupylkwy Samavwy tou EDEMNAE mou amattouvial yla thv Aoknon Ttwv
appodlotnTwy / kadBnkovtwy mou avalapBavet yia ta Enyelpnotakd Mpoypappato tou EXNA
2014 - 2020, 6nwg LoVEL.

Tnv éykpon tnG Eupwmaikig Emwtpomng pe Ref. Ares (2015) 3073022-22.07.15 1ng
Ytpatnyikng E€umvng E€eldikeuong (RIS3) Bopeiou Alyaiouv 2014-2020.

Tnv urt' aptB. owk.1406/04.06.19 (DEK2481/B/24.06.19) Anodacn Mepidepeldpxn Bopeiou
Awyaiou pe Bgpa: «Avabeon kabnkovtwv Slaxeiptong ywa MNpagelg Kpatikwv Evioyvoewv tou
Emixepnolakol Mpoypdupatog «Bopelo Awyaio» otov «Evdiapeco Popéa Emiyelpnolokou
Mpoypapupuatog AvtaywvioTtikotnta, Emyelpnuatikotnta kat Kawvotopio -EQEMNAE».

Tnv ur’ apBu. 16/2019, onwg autn Slopbwbnke pe tv apBu. 28/2019 anddoaon ToOU
MoAupeholg Mpwtodikeiou MUTIARVNG OXETIKA HE TNV EMKUPWON TOU QAMOTEAECUATOG TWV
ekhoywv yla tnv avaknpuén Nepudepelakwv Apxwv otn Mepidépela Bopelou Alyaiou oTig
ekAOYEG TG 2a¢ louviou 2019.

To pe A.M 122645/27.11.2019 éyypado tng EYKE pe B€pa AlkaloAoyntikd mou amattouvral
yla Tov «EAeyxo TtPoBANUATIKAC EMUXELPNONG», EKTOG TWV OLKOVOULKWY OTOLYELWV.

To pe aptB. 15302-07-02-2020/07-02-2020 €yypado tou T Anuoociwv Emevéuoewv kat EXMA
ue B€ua: «NpookAnon EYAEN Bopeiou Alyaiou «Evioxuon moAl HKpWY, UIKPWVY KAL LECAIWY
ETUXELPNOEWV TNG TNG Nepldépelag Bopelou Alyalou yla TOV EKOUYXPOVIOUO TOUG HECW TNG
xpnong Texvohoylwv MAnpodopikng kat Emtkowvwviag (TNE), cUOTNUATWY AUTOUOTIOUOU
KaBwg Kol emevEUOEWV NAEKTPOVIKOU gmopiou (.X. NAEKTPOVIKO emixelpelv 1 / kal digital
Marketing» oto mhaiolo Tou Emiyelpnotakou Mpoypdupatog «Bopeto Ayaio» 2014-2020.», pe
10 onoio Slatunwvetal cUUGWVN YVWUN YL TNV TPoKNPUEN TG dpaong.

Tnv mpwtn €kdoaon tn¢ MpdkAnong pe A.M. 278/13.03.2020 kat Bépa «Evioxuon moAU UKpwy,
HUIKPWVY Kol HeoOilwv  EeMIXElpnocwv tng tng MNepidpépelag Bopelou Awaiou yua Tov
EKOUYXPOVIOUO TOUC HEOW TNG xpriong Texvoloylwv MAnpodopikng kat Emkowvwviag (TME),
OUOTNUATWY OUTOUOTIONOU KABWGE Kal eMeVOUCEWV NAEKTPOVIKOU UTtopiou (T.X. NAEKTPOVIKO
enuyelpeiv n / kau digital Marketing»

Tn &eutepn €xkdoon tng MpokAnong pe A.M. 1651/16.07.2020 kot B€épa «Evioxuon moAu
HUIKPWYV, UIKPWV KOl HECOiwV emixelprioewv TN tng MNepidépelag Bopelou Awyaiou yla tov
EKOUYXPOVIOUO TOUC UEow TG xpnong Texvoloywwv MAnpodopikng kat Emikowwviag (TME),
OUOTNUATWY OUTOMOTIONOU KABWGE Kal eMeVOUCEWV NAEKTPOVIKOU EUTIOPIOU (TT.X. NAEKTPOVIKO
enuyelpeiv f / ko digital Marketing».

Elonynon amo EAANET yia €kSoon eVIUTIOU «OUXVWV EPWTNCEWV-OTTAVIIOEWV» OTO MAALCLO
TNC MPOOKANGNC.

ANODAZIZEI

Tnv éykplon Tou apyeiou YXNEZ EPQTHIEIZ — AMANTHZEIZ yia tn dpdon 3.a.2. “Evioyxuon tng idpuong

HLKPWV Kol TIOAU HUKPWY KOULWVOTOUWV ETIXELPHOEWY, LE TIPOTEPOLOTNTO OTOUC TOMElC Tng RIS3”, ylo TRV

armooadnvion kat Sleukpivion onueiwv tng Avalutikng NpookAnong tng 6paocng Kal Twv MopopTNUATWY

NG OTWE ETLOUVATITETOL OTNV TTOpoUoa.
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H mopouoa amodacn Ba avaptnbel otic otooehidec tng EYA EM Mepupépelag Bopeiou Atyaiou,

www.pepba.gr, Tou EZMNA, www.espa.gr Katl tng EAANET, www.elanet.gr/.

O NEPIOEPEIAPXHZ BOPEIOY AIFAIOY
K.I. MOYTZOYPH2z

Zuvnppéva : Apxeio ZYXNQN EPQTHZEQN — ANANTHZEQN

Kowomnoinon :
- Tpadeio Youmoupyou Avamrtuéng & Emevdloswy
- Tpadeio MevikoL MNpappatéa Anpooiwv Emevéloswy & EZMA
- Tpadeio MevikoL AleuBuvti EA
- Edwn Yrinpeoia Kpatikwv Evioxoswv (EYKE)
- Ewdwn Yninpeoia Osopikng Ynootnpeng (EYOY)
-  EOENAE
- EAANET

Ecwtepkn Atavoun :

- Tpadeio Nepidepeldpyn Bopeiou Alyaiou

- Mpoiotauevo EYA EN Mepidépelag Bopeiou. Ayaiou
- Movabdeg EYA

- X/A
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2VYVEC EPpOTNOEIC- aravToslc Apdon 2

1. Mowog €ivatL o GUVOALKOG ETLXOPNYOULEVOG TTPOUTIOAOYLOMAG TOU TIPOYPALLOTOG KOl TTOLOL N
oUVOAKA SnudocLa Samnavn;

O oUVOALKOG emyopnyolUEVOC TIPOUTIOAOYIOUOC TN Tapoucas MPOOKANONG EKTIMATAL OTL Ba
avéNBeL og 3.570.000 € kat n cuvoAikn Anuoota Aamavn og 2.500.000 €.
(BA. KepaAato 7.1 tn¢ MpookAnong)

2. Notot dikatovvtal va pnouv otn 6paon;

Eré€lpec oto mAaiolo tng mapovoog dpdong eival oL UPLOTAUEVEG TIOAU ULKPEG, ULKPEG KoL
LUECOIEG EMUIXELPNOEL Yl TNV KAAUPN TWV TEXVOAOYIKWY OVAYKWV TOUG, ME TN XpPNnon
texvoloylwv TANPodopIknG Kal emikowwviag (TME), TtV €VOWHATWON OCUCTNUATWV
OUTOMOTIOHOU (dpeca ocuvdedepévwy pe TIc TME) OTIC MOPAYWYLKEG, AEITOUPYLKEG Kol
SlolknTikEG Sladlkaoleg Toug, KaBwE Kal TNV avamtuén nAekTpovikoU emixelpeiv [(e-Business)
TLX. NAEKTPOVLIKO EUTIOPLO, NAEKTPOVIKEG KPATNOELG KAl TANPWUEC K.a.].

H udlotauevn eneipnon xpnotpomnotet Suthoypadikod f amloypadikod AoyLloTiko cuotnua (Tthpet
BPBAla B i I katnyopiog) kat péxpt tig 31/12/2018 £xel KAELOUEVEG TOUAAXLOTOV TPELG
SLOXELPLOTIKEG XPNOELG.

(BA. KepaAauo 2.2 kau 10.3 tng MpookAnong)

3. Z0udpwva pe v Avalutikn MpdokAnon ¢ Apdong oto kepdAawo 10.3 «Kpunipla
A§loAoynong» n udlotdpevn enxeipnon Ba mpénel péxpt 31/12/2018 va £xel KAELGHEVEC
TOUAGXLOTOV TPELG SLAXELPLOTIKEG XPNOELG. OL XpRoeLg Oa MpEMEL va gival MANPELG, TL.X. OO
01/01/2018 £w¢31/12/2018;

H vdlotapevn emiyeipnon Ba mpémel péxpt tig 31/12/2018 éxel KAELOPEVEG TOUAAXLOTOV TPELG
TANPELG SLAXELPLOTLKEG XPrOELC.
(BA. KepaAaio 10.3 tn¢ MpookAnong)

4. Tloleg EMXELPNUATIKEG popdEG emLboToUVTAL;
Awkatovyol, mou SUvavtal va TUXouv SNUOCLAC XPNUATOdOTNONG OTo TAALOLO TNG MOPOUGCOC
Spaong, elval oL ETMLYELPNOELG, OL OMOLEC AELTOUPYOUV QTTOKAELOTIKA UE Hia ammd TIC aKOAOUBEG
popdéc emuxeipnong  etawpltkol [/  epmopkol  xopokthpa: Avwvuun Etapia, Etalpio
Meploplopévng EuBuvng, Ouoppubun Etatpia, Etepdppubun Etawpia, I.K.E., Atouikr) Emxeipnon,
Juvetolplopog, Kowvwviky Xuvetalplotikn Emixeipnon tou N. 4019/2011 (KOINZEM), NautiAtakn
Etatpeia Moiwv Avaduyng (N.E.N.A).

(BA. KepaAato 4.1 tng MNpookAnong)
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TOUG péaw TNG Xpriong Texvohoyiwv MAnpogopikng kal Emikoivwviag (TME), cuoTnudTwy auTopaTiopoU KaBwg Kal eTTevoUaewy

5.

6.

7.

NAEKTPOVIKOU guTTopiou (TT.X. NAEKTPOVIKG eTTiXEIpEiv ) / kai digital Marketing”,

MNowa eival n évtacn TG EVioXuong TwV EMEVSUTIKWYV oXebiwv;

H évtaon tng evioxuong Twv €MEVOUTIKWY MPOTACEWVY YLa TO CUVOAO TwV EMAEELLWY Sammavwy
Twv enevduTtikwv oxediwv elvat 70%.

(BA. KepaAato 7.2 tng MpodokAnong)

OL OTA 1] oL SNUOOLEG EMYELPAOELG LITOPOUV VO UTTOBAAOUV ENMEVSUTLKA OXESLAL;

Aev €xouv Skaiwpo UTOBOANG oL dNUOOCLEG eTXELPNOELS, oL dnuootol dopeic 1 dnuooiot
opyaviopol /Kot ol Buyatplkég Toug, KaBWE Kol oL eTalpeieg oto Kepalalo f ta SiKalwHATA
Prdou Twv OMoiWV CUUHETEXOUV, QUEDA 1) EUUEDQ, LE TTOCOOTO HEYOAUTEPO TOU £ikool Tévte
TOLG €KATO (25%) oL O.T.A. Kat 0Aot oL mapanavw Snuociol Gopeig LEPOVWHEVA 1 ATt KOLVOoU.

(BA. KeqpaAato 4.2 tng MpdéokAnong)

Elvou eTUAEELUEG OL ETUXELPNOELG TTOU aviiKouv o€ Siktuo franchise;

Aev eival em\é€Lueg va umtoBAAAOUV OTO TIPOYPAUUA, ETILXELPHOELC TIOU evtdooovtal o nén
OPYOAVWHEVO OpoLOpopdo SikTuo Slavourng TPOIOVTWY I TOPOXAG UTINPECLWY KAl Ol OTOlLEG
EKUETOAAEVOVTOL KOTOTILV  OXETIKWV  OUpPBAcEwv  ASeleG  eKUETAAAEUONG  SIKOLWUATWY
StavonTikng loktnoiag, mou adopolv cuvABwWE EUNMOPLKA CAUATA 1 SLAKPLTIKOUG TITAOUG Kall
TEXVOYVWOLA yla TNV Xpron kat tn Stavoun ayabwv i untnpectwy (m.x. franchising, Shop in shop,
SikTuo TMpaKTOpPELONG K.ATL.).

(BA. KepaAaio 4.2 tng MpdéokAnong)

Mowoug topeig adopd n Spdon;

Ot uTtoBaANOPEVEC TPOTACELG EMEVOUTIKWY 0XeSlwvY, Ba mpémel va adopolv ota akdlouba:
HAektpoviko Epmoplo

HAektpovikéC KpatroeLg

Eowteptky Opydvwon, pe tnv afomoinon TMNE

Awaxeiplon Mapaywyng, pe tnv aflonoinon TNE

TNAEMKOWWVLOKEC YTINPECLEC Kal YIinpeoieg Snuioupytkou

Wndrakn MpoPolf —Aladnrpion

ZUCTHMOTA AUTOUATLOHOU

EuvoouvTal oL ETIXELPAOELC TTOU SpOOTNPLOTIOLOUVTOL OTOUG TOUELG TToU Ttapouatdlouv blaitepn
Suvauikn ywa tnv Nepipépela Bopeiou Awyaiou, ocUpdwva pe tnv Mepldepelakn ITPATNYLKN
‘E€umtvng E€e1bikeuonc RIS3 Kol TIG OXETIKEG SPAOELG EMIXEPNUATIKAG avakdAung, oL omoiot
elvau:

Aypodiatpoodn,

ToupLopog — ®Uon — MoALTlopog

(BA. KepaAato 5 tn¢ MpookAnong)
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Tn dpdan 2.B. “Eviaxuon oAU PIKpWYV, HIKPWV Kal JECaiwV ETTIXEIPATEWYV TNG TNG Mepipépeiag Bopeiou Alyaiou yia Tov EKOUYXPOVIOUO
TOUG péaw TNG Xpriong Texvohoyiwv MAnpogopikng kal Emikoivwviag (TME), cuoTnudTwy auTopaTiopoU KaBwg Kal eTTevoUaewy
NAEKTPOVIKOU guTTopiou (TT.X. NAEKTPOVIKG eTTiXEIpEiv ) / kai digital Marketing”,

9. Ta unoBaAAOpeva EMEVOUTIKA OXESLAL TPEMEL vl EMMIMTOUV anOKAewoTik@ o KAA mou
OVTLOTOLYOUV OTOUG OLKOVOULKOUG TOMELG Mpotepandtntag tng Mepldepelakng ITPATNYLKAG
E€unvng E§eldikevong RIS3 Bopeiov Awyaiov,

Ta umoBoAAopevo emevOUTIKA oxeSla TPEMEL va guminmtouv otou¢ Kwdikolg AplBuoucg
Apaotnpotntag (KAA), omwg avaAutikd mapoucialovial oto Mapaptnuo VI «Mivakog
EmtA&ELpuwv KAA» tn¢ MpdokAnonc.

Mpwodotouvtal BabpoAoykd oto mAaiclo tou kpltnpiou afloAdynong 4.1 tou Itadiou M tng
aflohoynong, ta urtoBaAAopeva emevOUTIKA OXESLA TOU eumintouv oe KAA mou avtiotolyolv
OTOUC OLKOVOMLKOUC TOMEIC TpoTepalotntag tng [Mepibepelakng Itpatnywkng EEumvng
E€ebikeuong RIS3 Bopeiou Awyaiou (Aypodlatpodr, Touplopog — Quon — NoAttiopoc).

(BA. KepaAauo 5 kat 10.3 tn¢ MpookAnong)

10. Ao nola Xpovikr) mepiodo gival eEMAEELLEG OL SATIAVEG YLOL TO TIPOYPOLULLCL;

Q¢ nuepopnvia évapéng emAe§uotntag damavwv opiletal n nuepounvia dnuocieuong g
MpdokAnong (6nAadn 13.03.2020).

(BA. KepaAato 6.1 tng MpookAnong)

11. Noieg eival oL Samaveg tov Xpnuatodotolvral;
O katnyopieg damavwy rou ermdotouvtal eivat oL €€NG :

e EfomAlopodg
e  AOYLOULKO
e Juotnuoata AutopatiopoU (aueca cuvoedepévwy e Tig TME)
e Ymnpeoieg
(BA. KepaAato 6.1 tng MNpookAnong)

12. O ONA twv danavwv xpnuoatodoteital;
Aev gival emA£ELUN n damavn Tou avaktiotpou OMMA.

1. O ®opog NpootiBepevng Aglag (DMA) eival eTtAeEn Samavn, ed’ 6cov o Sikalovxog Sev ExeL
Skaiwpa ékntwong tou OMA oclpdwva pe TG Statafelg tou kwdika OMA OMwG eKAOTOTE
LoxVeL. Eldwkotepa, eival emthé€lpn damavn ed’ 6cov Baplvel Samaveg mou xpnoLponotlouvtal
yla tnv doknon efalpovpevwy 1N amalacoopevwv tou OMNA SpactnplotATwy Tou
Swatouyou.

2. It meputtwoelg mou o ONA Baplvel SamAVES OL OTMOLEG XPNOLUOTOLOUVTAL TOCO yla TV
aoknon 6paoTNPLOTATWY yla TI omoieg Sev mapExetol Sikalwpa EKMTWONG 000 Kal yla Thv
AoKnon OpacTnPLOTATWY YL TIC OToleq MapEXETAL TO OXETWKO Skaiwua, o OMNA eival
ETUAEELUN SamAvn KATA TO TIOCOOTO TOU SevV UMopEel va avaktnBel. Znuelwvetal 6tL, Otav o

= EXNA
- Me Tn ouyxpnuarodotnon Tng EANGSag kai Tng Eupwnaikng Evwaong =:

=m 2014-2020
.

Bugprarmatit Tagario
Migpotanty: Avierolng

>eNida 8 ano 14


ΑΔΑ: 6Λ6Ω7ΛΩ-ΓΤΔ


"EYKpION apxeiou Suxviv Epwiroewy ATIAVTAOEWY yia TV utroBoAr Tpotdoewy XpnuaroddNkAvioNGRQFAQATKDVoxediwy yia
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TOUG péaw TNG Xpriong Texvohoyiwv MAnpogopikng kal Emikoivwviag (TME), cuoTnudTwy auTopaTiopoU KaBwg Kal eTTevoUaewy
NAEKTPOVIKOU guTTopiou (TT.X. NAEKTPOVIKG eTTiXEIpEiv ) / kai digital Marketing”,

ONA eilval eruAé€un damavn, cupmep\apBAvVETOL OTOV EMIXOPNYOUUEVO TI/U Kal O Kopia
nepintwon &gv Tov mpooauavel.

(BA. KeqpaAato 6.1 tng MpoéokAnong)

13. Moto €ival To eUPOC TOU POUTOAOYLOOU TNG EMEVSUONG TTIOU UITOPEL VO TTPAYLOTOTIOL|OEL O
Slkaouyog;

O emnuyopnyolpevog TpoUToAoyLlopog kKaBe emevSuTikoU oxediou kupaivetal amd 10.000€ £wg

50.000€.

e Y& MEPUMTTWON TIOU TO €MeVOUTIKO ox€SL0 Ba €xel tpoUmoAoyLopo HiKpoTepo amo 10.000 €,
TOTE aUTO Ba Kpivetal pun emAe€Lpo e€apxng kal & Ba pnopet va umtoBAnOEL.

e KdbBe O8uvnTikog OlKaloUXOC WIMOPEL va TPAYUATONOL)OEL €MeVOUTIK TPOTACH HE
TPOUTIOAOYLOUO HEYOAUTEPO TOU HEYLOTOU €MLYopnyoUpevou Tipolmoloylopol. Xtnv
TepUMTWoN autr, mapoAo mou oL ultepBAaAAouceg Samaveg Sev emLYOpNYOUVTAL, AVTIKEILEVO
afloAdynong kot mopakoAouBnong-eAEyxou amoteAel To GUVOAO TNG eMeVOUTIKAG MPAOTAONG
Kol To cUVOAO Tou UTtEpBAAAOVTOC KOOTOUG KOAUTITETAL ATIOKAELOTIKA LE LOLWTLKI) CUUETOXN.

(BA. KepaAato 6.2 tng MpookAnong)

14. Moua giva n XpovikA epiodog LEca otnv omoia Oa pEMEeL va UAOTIOL| oW TO OXESLO;
H mpoBeouia oAokAnpwong Twv xpnuoatodotolpevwy enevdloswv dev pmopel va umepPaivel
Toug Swdeka (12) amod tnv nuepopnvia ékdoong tng Anddaong Evtaéng.

(BA. KepaAato 6.2 tn¢ MpookAnong)

15. Z€ TL TOOOOTO OVEPXETAL N LOLWTLKA CUHETOXH OTO EMEVSUTIKO OX£610;
H OLWTIKA CUMMETOXN TNG ETUXELPNONG OTO eMevdUTIKO oX€SL0 avépyetal oto 30% .

16. To T006 oU apOoPA TNV LELWTIKA XPNHATOSATNON UIOPEL va aroKTnOsl péow Savelopou;
Ma tnv KGALYPN ™G WOLWTIKAC CUPPETOXNG, 0 SuvNTIKOG SLKALoUXOC TG EVIOXUONG UMOPEL va
xpnotpomnotjoel  8loug mopoug (dla cuppetoxn) fA/kat Sdvelo. To Sdvelo mou Oa
xpnotpomnotnOet eival Suvatov va umootnpiletal ano ta xpnpatodotikd epyaleia tou EXNA.

Edv xpnolpomnotnOsi Savelopog a mpémel va €xel tn popdn tpamelikol Saveiou rj opoAoyLlakol
Sdaveiou ekblbopévou oe dnudota A un eyypadn, i daveiou amd AAAOUG XPNHUATOSOTIKOUC
0PYaVLOUOUC, ATOKAELOUEVNG TNG HopdnG aAAnAOXpeou Aoyaplacpou. Emtpénetal n kivhon tou
ovwtépou daveiou va yivetal Kat péow aAAnAoxpeou Aoyaplacpol, ehpOcov UTTAPXEL EexwpPLoTH
nPA&n otov ev AOyw AoyapLacio, amno Tnv onola va IpokUMTeL OTL To SAVELO tpoopileTal yia Thv
vlormoinon tng emévduong, pe cadn avadopd Twv 6pwv cuvayng tou daveiou.

(BA. KepaAato 7.3 tn¢ MNpookAnong)

17. H tekpnpiwon ¢ dLog CURMETOXAG UMOPEL va YivEL pE UTIOAOLTTA TPAME(LKWY AOYUPLOCLWV
oo TpAneleg Tou ewTEPLKOL;
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Tn dpdan 2.B. “Eviaxuon oAU PIKpWYV, HIKPWV Kal JECaiwV ETTIXEIPATEWYV TNG TNG Mepipépeiag Bopeiou Alyaiou yia Tov EKOUYXPOVIOUO
TOUG péaw TNG Xpriong Texvohoyiwv MAnpogopikng kal Emikoivwviag (TME), cuoTnudTwy auTopaTiopoU KaBwg Kal eTTevoUaewy
NAEKTPOVIKOU guTTopiou (TT.X. NAEKTPOVIKG eTTiXEIpEiv ) / kai digital Marketing”,

H tekunpilwon tng¢ 6lag ouppetoxng amod StaBéoipa umolouma tpamnelag EwTtepLkoU eival
Suvartr opkel va TMPoEPYETAL Ao XPNUATOTOTWTLKO (Spupa To omoio Asltoupyel vouLua otnv
XWPO EYKATAOTACNG TOU.

18. Mia udrotapevn enyeipnon pe KAA 46.51.10 (Xovdpiko eUmopLo NAEKTPOVLKWY UTIOAOYLOTWYV,
nepidpepelakol eOMALCHOU UTOAOYLOTWV Kal AOYLOMLKOU) gival eTAEELUN yia va eviayBel otn
Apdon 1 MPENEL vaL TPOCOECEL TWPA Kot MEXPL TNV UTIOBOAN eTUAEELHO TeETapTOBAOLI0 KAA;

JUpdwva pe to Mapaptnua VI — EruAé€lpol KAA, sival erAEELLN OAN N TeTaptoBabuia avaiuon
tou KAA 46.51.10, 6nAadn amnd 46.51.10.01 éwg kot 46.51.10.12, yeyovog mou Kablotd eTiAEELUn
NV enelpnon kat Sev xpeldletal va pooBEcel tetaptoBabuio KAA.

19. Mia udrotapevn enixeipnon e KAA 46.21.14 (Xovdpiko epumnoplo {wotpodwv) givat eMAESLUN
ywa va gvtaxBei otn Apdon N MPENEL va TPOoOECEL Twpa Kol MEXPL TNV UTtoBoAR eTUAEELLO
tetaptofabuio KAA;

JUpdwva pe to Mapaptnua VI — EmAé€lpot KAA, sival emAEELLN OANn n TeTaptofabutla avaiuon
tou KAA 46.21.14, &nhadn amod 46.21.14.01 fwc kat 46.21.14.14 extég tou 46.21.14.03. H
ETXElpNON TPEMEL va dnAwoel avaAutika otnv edopia Toug TtetaptoBaduloug KAA otoug
omoiou¢ OSpaoctnplomoleital. Itnv aitnon xpnuoatodotnong mpémel voa SnAwoel emAEELO
tetaptofaduio KAA wg KAA emévduong, otov omolo Ba UAOTIOLCEL TO EMEVOUTIKO TG OXESLO.

20. To oUVOAO TWV SaMAVWV TNG Katnyopiag « AOYLOHLKO» £WG TL TOCOOTO TOU TIPOUNOAOYLOOU
Tou enevdUTIKOU oxediov eival emAE§Lp0;
To cuvolo Twv damavwy TNG Katnyoplag «Aoylopiko» eival eTUAEELLO £wG TO TTOCOOTO Tou 100%
Tou mpoUmoAoylopol tou emevduTikol oxeblou, ekto¢ Twv Sdamavwv avamntuéng/ avaBaduiong
LotooeAidag kat untnpeoleg avamrtuéng kal dlaxeiplong e-shop, otig onolieg LloxUouv Ta opLa TWV
€2.500 kot €4.000 avtictolya.

(BA. KepaAato 6.1 tng NpookAnong)

21. Eivaw emiA&§un n damnavn avafaduiong LotooeAisdog;

Elvat emAE€Lun n damavn avaBabuiong otooeAidag péxpt tnv afia twv €2.500.
(BA. KepaAato 6.1 tng NpookAnong)

22. Eival emtA&§un n damnavn e-shop;

Elvatl emAé€lun n avamrtuén kat Slaxeiplon NAEKTPOVIKOU KATOOTAMOTOG e-shop HEXPL Thv afla
Twv €4.000.

(6o Aettoupyel og 2 yAwooeg kaBwg Kal og mepLBAAAOV KLvNTWV cUoKEULWV — mobile responsive f
dedicated mobile version kat Ba ocuvodeletal amd ta €€AC Aoylopka: mapayyeAoAnyiag,
amoBnKng KoL NAEKTPOVIKWY MANPpwWHWV. Entiong Ba npémnet va eival mpooBaaciuo anod ta ATopd Je
€LOIKEG AVAYKEG).

(BA. KepaAato 6.1 tn¢ NpookAnong)
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TOUG péaw TNG Xpriong Texvohoyiwv MAnpogopikng kal Emikoivwviag (TME), cuoTnudTwy auTopaTiopoU KaBwg Kal eTTevoUaewy
NAEKTPOVIKOU guTTopiou (TT.X. NAEKTPOVIKG eTTiXEIpEiv ) / kai digital Marketing”,

23. Eivat emiA£§pueg oL Samaveg ywa tablets, kivnta tnAépwva Ko ThAopAoELS;

Aev gival eTUAEELUEG SaTTAVEG.
(BA. KepaAato 6.1 tn¢ MpookAnong)

24. Eivo eTAESLUN N Samavn avantuéng AOYLOMIKOU MOV YiveTol ME idla HEca TOU SLKaoU)Xou
(Wonapaywyn Aoylopikoul);
Aev gival eTALELUN N WOLoTapaywyr AOYLOULKOU.

(BA. KeqpaAato 6.1 tng lMpdéokAnong)

25. Eivat emAg§un n damnavn Twv S1adnoTIKWY KOTOUXWPHNOEWV;

Elval emAé€lpec ol SLadnULOTIKEG KOTAXWPNOELG O NAEKTPOVIKA Hopdr, otnv Katnyopia
damnavng 4 «Ynnpeoieg» kal péxpl tnv agia twv €3.000.
(BA. KepaAato 6.1 tn¢ MpookAnong)

26. H danavn cuvtagng kat mopokoAouOnong tou enevdutikoU oxediou ivat eTAEELUN;

H damavn ouvtaéng kal mapakoAolBnong tou emevdutikoU oxedlou eival emA&Eun otnv
katnyopla Samdvng 4 «Ymnpeoleg» kal PEXPL TNV afia twv €2.500.
(BA. KepaAato 6.1 tng MpookAnong)

27. EMevOUTIKO OXE£S10 UE GUVOALKO TtipoUTtoAoyLopno €10.000, tepAAUBAVEL ACUPHUOTEG CUCKEUEG
napayyeAtoAnyiag (PDAs) agiag €4 .500. Eivo emAE§LpEG yLa Xpnatodotnon;

OL aoUppatec ouokeueg mapoyyehloAnpiog (PDAs) eival emAé€lpeg otnv Katnyopio 1
«E€omALopogy péxpL To 40% tou mpolnmoAoylopol Tou enevdutikol oxebiou. Q¢ ek ToUTOU elval
ETUAEELLEG EwC TNV atla Twv €4.000.
(BA. KepaAato 6.1 tn¢ MpookAnong)

28. Mnopei pia emyeipnon va £xeL SU0 1 KA TEPLOCOTEPOUG TOMOUG UAOTOINOoNG TG EMEVSUONG;

Mia emuyeipnon pmopet va €xel SU0 A Kal MeEPLOCOTEPOUG TOMOUC VAomoinong tng emévduong,
apkel va eival otnv nepidépela Bopeiou Alyaiou Kal va UVTPEXOUV OL ATALTOUEVOL OpoL Ko
npoUnoBéoelg Evtagnc.

29. Tukputipla Oa AndOouv unown ya thv kepdodopia TnG enyeipnong;

MNa tnv afloAoynon tng kepdodopiog tng emixeipnong, Ba s€etaotel 0 aplBOPOS Twv Kepdodopwv
XPNoewV TNG teAeutalag tpletiag mpv thv umoBoAr tou enevlutikol oxediou. H kepdodopia Tng
emxeipnong Ba amotunwveTol PEOW TWV KEPSWV PO GOPWV Kol AMOCPECEWY, CUVETIWG oo Ta
Evtumia E3 Twv Tplwv KAELOPEVWY SLAXELPLOTIKWY Xprocswv Ba AapBdvovtal unon ta Katwbl
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"EYKpION apxeiou Suxviv Epwiroewy ATIAVTAOEWY yia TV utroBoAr Tpotdoewy XpnuaroddNkAvioNGRQFAQATKDVoxediwy yia
Tn dpdan 2.B. “Eviaxuon oAU PIKpWYV, HIKPWV Kal JECaiwV ETTIXEIPATEWYV TNG TNG Mepipépeiag Bopeiou Alyaiou yia Tov EKOUYXPOVIOUO
TOUG péaw TNG Xpriong Texvohoyiwv MAnpogopikng kal Emikoivwviag (TME), cuoTnudTwy auTopaTiopoU KaBwg Kal eTTevoUaewy
NAEKTPOVIKOU guTTopiou (TT.X. NAEKTPOVIKG eTTiXEIpEiv ) / kai digital Marketing”,
nebla: MNa neputtwoelg tipnong BLBAlwv B katnyoplag yla to €tog 2017, 2018 kat 2019 ta nedia
525 kot 529. MNa T neputtwoelg tpnong PLBAlwv I katnyoplog yia ta £tn 2017,2018 kat 2019 ta

nebla 525 kat 529.
30. Nwg uUNMoBAAAW TV ATNON KOV YLA T CULHUETOXT OTO MPOYPOLCL;

H Altnon Xpnuatoddtnong (emevutikr mpdtacn) urmtoBAAAeTaL and Toug SuvNTIKOUG AlKaloUXoug
(emuyelprioelg) umoxpewTkA MEow Tou [MAnpodoplakol Zuotriuatog Kpatikwv Evioxuoswv
(N.Z.K.E) mou mopéxet to Ymoupyeio Avamtuéng kot EmevdUoeswv otnv  SlevBuvon
www.ependyseis.gr/mis, pe tnv évdelén: «Apaoelg MNepidepewwv > EM “Bopeto Ayaio” 2014-2020 /
Apaon: Evioxuon mMoAU HIKPWYV, HIKPWV Kol pecaiwv Emixelpnoswv tng MNepiudpépelag Bopeiou
Alyoiou yla TOV €EKOUYXPOVIOUO TOUG MEOW TNG Xpnong Texvohoywwv MAnpodoplkng Kot
Emwkowvwviag (TMNE), cuoTNUATWY QUTOMATIONOU KaBwC Kol emevdUoewV NAEKTpOVIKOU gumopiou
(r.x. nAextpoviko smxewpsiv 1y / kau Digital Marketing)».

Katd tnv umoPoAn tng Altnong Xpnuotoddtnong, o ¢opéag tng emévduong umoxpeouTal
OWPEUTLKA:

i. Vo OUMTANPWOEL, Kataxwpwvtag oto MAnpodoplakd Tvotnua Kpatikwv EVvioxUoewv Ta OXETIKA
nedia tou onueiov «YMNOBOAH» tou MIKE o6mwg autd evdelktikd spdaviovtal oto Mapdptnuo
1.1,

ii. va emouvael oto M.2.K.E to oUvolo twv SikatoAoyntikwy tou Mapaptripatog IX

(BA. KeqpaAato 8 tng MpdéokAnong)

31. Nwg Ba Ladw mola SLKALOAoYNTIKA atalLtouvTolL;
Ta amattovpeva SikatoAoyntikd kot otolxeia mou Ba kAnBolUv va umofdlouv ol duvnTika
gvtaooopevol Sikatovyol mapouaotalovral oto Napdptnua IX thg MpoéckAnonc.

(BA. KeqpaAato 9 tn¢ MpookAnong)

32. Moua gival n Stadikaocia aloAoynong;

H atloAdynon kaBe unofaAlopevou emevduTtikou oxediou, Slevepyeital (Le Bdon ta KpLtipLa TG
napovoag MNpoéokAnong), amd évav (1) aflohoyntr o omoiog emthéyetal pe subuvn tou EQENAE
Kot SLaB£tel ta KATAAANAQ TUTILKG KOL OUCLOOTIKA TIPOOoOVTA KOl EUTELPlOl OXETIKA UE TO
TEPLEXOUEVO TNG TIPOOKANoNG / emevdutikol oxediou.

H afloAoynon sival ouykpltikn kot mepthapBavel 3 (tpia) otadia:

e JYTAAIO A’:'EAeyxog MAnpotnTac.

e JYTAAIO B': EAeyxog Emile€iuotntag Npdtaonc.

e 3ITAAIOI: AEloAdynon twv Mpotdocswv ava Opdada Kpitnplwv.
Ta Kputiplo mapouotdlovtat oto NMAPAPTHMA VII: KPITHPIA AZIOAOMHIHY tng mopoloog
npooKAnonG.

(BA. KepaAato 10 tn¢ MpookAnong)

33. Nwg pnopei va napet npokatafoAr o Sikaovxog;
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Tn dpdan 2.B. “Eviaxuon oAU PIKpWYV, HIKPWV Kal JECaiwV ETTIXEIPATEWYV TNG TNG Mepipépeiag Bopeiou Alyaiou yia Tov EKOUYXPOVIOUO
TOUG péaw TNG Xpriong Texvohoyiwv MAnpogopikng kal Emikoivwviag (TME), cuoTnudTwy auTopaTiopoU KaBwg Kal eTTevoUaewy
NAEKTPOVIKOU guTTopiou (TT.X. NAEKTPOVIKG eTTiXEIpEiv ) / kai digital Marketing”,

Elvat Suvatn n xoprynon mpokatofoAng péxpt to 40% tng Snuoctag xpnuatodotnong, edpdoov o
SKOLOUXOC TIPOCKOWULOEL LOOTIOON EYYUNTLK ETILOTOAN TPOKATOPROANC QMO OVAYVWPLOUEVO TIPOG
TOUTO TILOTWTIKO (pupa, n omoia ekbidetal unép tou EQEMAE pe Sidpkela Loxuocg eite aopiotou
XPOVoU €£iTe oplopévou XpOvou pe AREN HETA TNV KATOANKTIKA NUEPOUNVia OAOKANPwWONG TNG
enévduonc.

(BA. KeqpaAato 11.3.1 tn¢ MpookAnong)
34. Metd T0 MEPAG TNG EMEVOUONG, UIOPEL 0 SKaLoUXOG va LeTeyKatacTaBel oe GAAN mepLoXn;

O Awolouyxog dev pmopel va mpoPel 0g PETEYKOTACTACN TNG MAPOYWYLKAC SpaoTnpLoTNTAS TNG
evioyuBeloag emévbuonc ektog tng Mepldépelag Bopeiou Alyaiou evtog tng omoiag xopnynodnke n
evioyuon.

(BA. KepaAato 14.2 tng MNpookAnong)

35. Emyeipnon emiBupel va npoPet otn AYPn daveiou and to TEMNIX yia tTnv KAAUYN TNG LOLWTIKAG
TNG CUMMETOXNG otnV eMévduon. Mnopel va KAVEL XprioN TOU GXETIKOU Saveiou;

Elvat Suvatov va ouvbudlovtal xpnuatodotikd epyaleia tou EXMA pe emyopnynoeLg.
JUYKEKPLUEVO, UTIopel 0 ouvBUAOUOC TOUG va KAAUTTEL TV (Stat Samdvn UG Tov 0po OTL TO
aBpolopa 6Awv Twv cuvbuaopévwy popdwy otnpleng Sev umepPaivel To CUVOALKO TIOGO TNG
OUYKEKPLUEVNC dAmAvnG (To TUAKA XpNHatodoTtikol epyaleiou umootnpllopevo amo to EZNA pall
pe tnv Emyopriynon va eival pIKpOTeEpo R (00 Tou emiyopnyoUpevVoU Ti/u TOU EMeVSUTIKOU
oxedlouv). Emiong, otn ocupPBacn Tou oxetikol daveiou va yivetal avadopd 6tL mpoopiletal yla
Vv ulomoinon Samdvng tng emévduong, n OLadOPETIKA va Tpookouiletal pall kal pia
SleukpvioTikn BePaiwon.

(BA. KepaAato 7.3 tn¢ NpookAnong)

36. MNa nota £Tn amoteiton va Tpookopotolv ta popoloyikd ototxeia touv Mapaptipatog IX otig
TMEPUTTWOEL; cUVEESEUEVWV R/KaL oUVEPYAIOMEVWY ETUXELPHOEWV oUUdWVA HE TOV OPLOUO
twv MME tn¢ 2Votaong tng EE 2003/361/EK;

Ma tig 800 (2) KAELOUEVEG SLOXELPLOTIKEG XPNOEL TIOU TPONYoUVTOL Tou €Tou¢ UTOBOANG TNG
aitnong xpnuatodotnoncg (étn 2018, 2019).

37. Yno idpuon smiyeipnon emiBupei va dpaoctnplronoindei otov KAA 77.34.10.02 Ymnpeoieg
evolkiaong touplotikol okadoug, Xwpei¢ MANPWMA, HE OVIKEIUEVO TNV EKUETAAAEUON
ToupLoTkoU okAdoug (LotomAoikd). H vnoAdynon tou okddoug MPEMEL va YiVEL GTOV TOMO
ulomoinong o onoiog £xeL SnAwOEeL oTo EMEVOUTIKO OXESLO?

H vnoAdynon tou okddoug KabBwg Kal o EANUEVIOMOC TOU UTopEL va yivel kol og SladopeTikd
TOTIO ATIO AUTOV ToU €xel SNAwBEL w¢ Tomog ulomoinong tng emévduonc.
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"EYKpION apxeiou Suxviv Epwiroewy ATIAVTAOEWY yia TV utroBoAr Tpotdoewy XpnuaroddNkAvioNGRQFAQATKDVoxediwy yia
Tn dpdan 2.B. “Eviaxuon oAU PIKpWYV, HIKPWV Kal JECaiwV ETTIXEIPATEWYV TNG TNG Mepipépeiag Bopeiou Alyaiou yia Tov EKOUYXPOVIOUO
TOUG péaw TNG Xpriong Texvohoyiwv MAnpogopikng kal Emikoivwviag (TME), cuoTnudTwy auTopaTiopoU KaBwg Kal eTTevoUaewy
NAEKTPOVIKOU guTTopiou (TT.X. NAEKTPOVIKG eTTiXEIpEiv ) / kai digital Marketing”,

38. Zto mapaptnpa IX: AwKaloAoyntikd ZUMHETOXNAG OTOV TPOMO KAAUYNG TG LSLWTIKAG
OUMUETOXNG, SUvatal va npookoploBolv tpanelikéq BeBatwoelg otig onoieg avadEpovral Ta
SLaBéopa undAona Twv AoyapLOoU®WV TWV SUVNTIKWY SLKALOUXWV £wG TNV TEAEUTAia NHéEpa
TOU MPONYOULEVOU MAVA TPV TNV NUEPOMUNVIA TNG NAEKTPOVLIKNAG UTOBOANG TNG aitnong
Xpnpotodotnong. TL nuepopnvia untoAoinov pnopet va ¢pépeL n Befaiwon;

H nuepounvia tng BePaiwong Ba mpémel va AMOTUNWVEL To TPATME(KO uUnOAouto eite tnv

TeAEuTALO NUEPQ TOU TIPONYOULIEVOU PAVA EITE LEXPL TTEVTE NUEPEC VWPITEPOQL.
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